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Federal Reserve Board Delays New Data Collection and Reporting
Requirement for Dealers

The Federal Reserve Board (FRB), responding to heavy pressure from small business
organizations, including the National Automobile Dealers Association, temporarily exempted
auto dealers engaged in indirect (three-party) vehicle financing transactions from a new,
comprehensive data collection and reporting requirement mandated by the Dodd-Frank Finance
Reform law.

Dodd-Frank called for financial institutions, including auto dealers, to ask whether a credit
applicant is a small business or a women-owned or minority-owned business and to maintain a
record of responses to the inquiry, separate from the credit application. If the applicant responded
to the inquiry, dealers would have been required to:

- compile and itemize eight fields of data related to the credit applicant and the credit requested,
- retain the data for a period of three years,

- submit the data to the federal government on an annual basis, and

- make it available to the public upon request.

Additionally, dealers would have had to ensure that the collected information did not contain any
information that might identify a person connected with the business credit applicant.

NADA'’s Regulatory Affairs attorneys convinced the FRB that it would be near impossible for
dealers to comply with the regulations since no guidelines had yet been written. The FRB agreed
and suspended the requirements until issuance of the final rules and guidelines, which are
expected by year-end.

Stay tuned!
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WAS delegation visits Frankfurt to interact with global OEMs at
the world’s foremost auto show

A Washington
Auto Show delegation
of WANADA Board
members, senior staff
and city leaders from
the DC council
travelled to Frankfurt
Germany earlier this
month to the
International
Automobile-
Ausstellung a.k.a. The
Frankfurt Motor
Show to meet with
global automakers
who were on site in
force at what is
widely recognized as
the foremost auto
show in the world.

L to R, Stephen Wade, NADA chairman; Andy Goss, CEO Jaguar Land Rover;
Robert Fogarty, Sport Automotive; David Catania, DC Council Member

“We’ve niched Washington as the Public Policy Show on the global industry circuit which
makes it important to OEM exhibitors,” said 2012 WAS chairman Robert Fogarty. “As such, we
need to be a presence with the OEMs at major auto show venues like Frankfurt where we can
interact with their auto show coordinators and communications people, no less than the CEOs

themselves,” he said.
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the Frankfurt press
conferences and
industry presentations,
WAS representatives
met with a number of
OEMs, allied industry
exhibitors and industry
stakeholder groups, as
well as Frankfurt show
organizers and U.S.
State Department
officials.

Besides WAS
Chairman Fogarty,

From left to right; George Doetsch, Apple Ford; Kevin Reilly Alexandria

WANADA Chairman

Hyundai; Stefan Jacoby, CEO Volvo; DC Council Member David Catania; Geno _George DOEtS_Ch was
Effler, vp public affairs Volvo; Doug Patton, WANADA DC government relations | N the delegation, as

advisor; and DC Council Member Vincent Orange
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was Kevin Reilly from the WAS Committee, along with WAS show producer Gerard Murphy
and Barbara Pomerance, who handles show communications and Bob Y offe, show manager.

Supporting the WAS delegation from the DC City
Council were two of its senior most members,
David Catania and Vincent Orange. The WAS also
benefited by support of its public
policy/Washington focus by Stephen Wade,
chairman of NADA, who was touring the show
with NADA'’s industry relations director, Michael
Regan.

“It’s key to have the city on board with the auto
show’s mission in Washington as it plays out on the
global industry circuit, which the OEM exhibitors L to R; Tom Kowalaski, BMW VP public
recognize and are impressed by when we show up relations; DC Council Member David

at major auto shows around the world with DC’s Catania, Bob Yoffe, WAS show manager and
elected officials,” said Murphy. DC Council Member Vincent Orange

“Rolling out a major auto show, which Washington

has become, is always a work in progress and a team effort,” said Doetsch. “As show organizers
in Washington, we can’t take for granted that the OEMs recognize that Washington DC is the
capital of the world with Congress down the street from the convention center, even though that
is all true,” Doetsch said. “It’s imperative that you reinforce your position on the show circuit
and that means meeting with the OEMs in Tier One venues like Frankfurt,” he said.

The WAS Chairman concurred with the WANADA Chairman. “We’ve got a great WANADA
team that makes the auto show in Washington happen, but practice makes perfect,” said Fogarty.
“And it’s like any other promotional endeavor: if you’re out of sight, you’re out of mind, so we
make sure we never are,” Fogarty said.

Keith Crain to present AN/Lifetime Achievement Award to major

dealer icon Roger Penske at 2012 Washington Auto show
Reception and dinner planned onsite at WAS, Jan. 26

The man behind Penske Corporation, Roger Penske, will be
presented with the Keith Crain/Automotive News Lifetime
Achievement Award at the 2012 Washington Auto Show. AN
publisher Keith Crain will be on hand to do the honors at a special
reception and dinner scheduled for the occasion on-site at the auto
show following the Sneak Peek Reception, Jan. 26, 2012.

“For his ingenuity as an entrepreneur and his passion for speed and
the art of design, Roger Penske is a visionary in the automotive
industry,” said Keith Crain, Editor in Chief of the Detroit-based
Automotive News

Roger Penske
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Penske Corporation is a closely-held, diversified transportation services company, whose
subsidiaries operate in a variety of industry segments, including worldwide leading retail
automotive sales, truck leasing, transportation logistics, transportation component manufacturing
and professional motorsports operations. Penske Corp. manages businesses that operate in more
than 1,800 locations and employs more than 36,000 people worldwide. Among those businesses
are Penske Truck Leasing, which operates more than 200,000 vehicles and serves customers
from more than 1,000 locations in North America, South America, Europe and Asia; and the
retail automotive business with over 325 franchises in 17 states, Puerto Rico, the United
Kingdom and Germany.

Penske developed his skills to succeed in the car business at a young age. As a teenager, he was
a lot boy for a dealership in Cleveland where he learned the value of building relationships.
After that, he bought old cars, fixed them and then sold them for a profit. He went on to become
a top racer, and in the early 1960s was named Driver of the Year by Sports lllustratedind The
New York Times.The Penske Racing brand would ultimately become one of the most
successful in the history of professional sports. Competing in a variety of disciplines, cars
owned and prepared by Penske Racing have produced over 340 major race wins, including an
unprecedented 15 Indianapolis 500 race victories, over 400 pole positions and 23 national
championships.

"Roger Penske is not only the ultimate car guy, but an exceptional businessman," said Robert
Fogarty, chairman of the 2012 Washington Auto Show. "His passion for cars inspires excellence
across our industry."” Penske's love of sports extends off the track as well. He chaired Detroit's
Super Bowl Committee and Super Bow! XL.

It is fitting to present Penske the Keith Crain AN/Lifetime Achievement Award at the
Washington Auto Show after the second media and industry day and Sneak Peek Preview has
hosted the world’s international automotive press corps and a host of Washington notables
meeting with industry leaders. Invitations will be out on the Jan. 26 event shortly.

For more information contact Kristina Henry at (202)237-7200, or kh@wanada.org.

Major changes coming to advertising world
Online ads predicted to overtake TV in five years

Television advertising is going to be eclipsed by online ads within the next five years,
according to a new report from Forrester Research, which specializes in analyzing digital media
trends. By 2016, Forrester says advertisers will spend almost $77 billion online, comprising 35%
of overall ad spending. For franchised automobile dealers that means getting into the swing and
staying up-to-speed with social, mobile and online media.

According to Forrester:

* Mobile ads will overtake social ads and email marketing this year as advertisers focus on
reaching people while they’re on mobile phones and tablets, not just searching at their desk.
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* Search ads, which the auto industry uses extensively, will suffer from that development as
Google rushes headlong into display and mobile advertising.

* Online display ads will rise anew: as a result of rich media ads placed on social media sites
such as Facebook and Yahoo.

* Daily deals, like those offered by Groupon, LivingSocial, et. al. will decline in effectiveness as
consumers become jaded and employers blacklist them to keep workers focused on their jobs.

Ironically, the Forrester forecast comes on the heels of findings from CNW Marketing Research
reported in the WANADA Bulletin of September 16, which showed newspaper advertising
retaining its place as the most effective way to reach would-be new and used vehicle buyers. The
conclusion for dealers then, seems to be that digital media is the new television and likely
effective at broad messaging and brand advertising, while print remains best at drawing real
buyers to the showroom.

Inflation offsets pay increases in DC metro region
Board of Trade’s Dinegar says “Belt tightening will continue”

For the first time since 1979, the average salary increase in the Washington area was less
than the rate of inflation, suggesting economic activity in the region will not be rebounding soon.
Wages as a whole for metropolitan Washington rose .04 percent in 2011, according to the latest
salary survey done for the Human Resource Association of the National Capital Area. The rate of
inflation in the region rose 4.1 percent in July (the latest month for which the figure is available)
compared to a year ago.

“For an employee making $100,000 and getting a 2 percent increase, with the rate of inflation at
3 percent, it means he/she is in the hole by $1,000,” said Angelo Kostopoulos, president of
Akron Inc., a District-based research firm that compiled and analyzed the survey data.

The Washington region traditionally posts salary increases above the national average because of
its abundance of highly educated and highly skilled workers, but also because federal spending
and the local economy are so closely tied. Hence, when the government reins in payroll
spending, the DC regional market feels the pain.

According to Akron Inc.’s Kostopoulos, the smaller raises in 2011 will mean at least $122
million less spending money available in the area and likely much more than that as the figure
only accounts the 75,000 employees who hold positions covered by the survey.

Moreover, some 380,000 metropolitan Washington residents work in the federal government,
and experts estimate that the government’s wage freeze will cost the local economy hundreds of
millions of dollars this year and next year.

Economists say the lack of a sizable pay raise for non-government workers and the wage freeze
for the more than 380,000 federal employees is not likely to damage the region’s economy as it
did in 1995, when a government shutdown kept thousands of federal staffers out of work. It will



WANADA Bulletin # 39-11 September 30, 2011 Page 6

affect all sorts of purchase decisions, however, ranging from haircuts to clothing to cups of latte,
and, perhaps, to vehicle sales.

If people “keep their belts tightened for another year, that will have an impact on the malls and
all retailers,” said Jim Dinegar, president and CEO of the Greater Washington Board of Trade.

Join us. One of the best events at the Convention!
The Annual MADA/VADA/WANADA Reception

Saturday

Feb 4,2012

Paris Hotel

Las Vegas

For more information contact Kristina Henry (202) 237-7200, or
kh@wanada.org

Thought for the week...

Leaders vs. politicians

Poliicians thrive on crises. Properly exploited, a crisis helps them get reelected. Leade
avoid crises; or they take bold, often controversial steps to end armisisowterdeliberat
acting o behalf of the greater good, ev@ngfsb ends their political careers.

|l t6s too bad. Washington is a city of

-Warren Browawto industry observer and jouexdtesbrdinaire
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